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Our Marketing Strategy -
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Singlel Innovation Exchange — PR Impressions
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Transformation -

Overseas Industries Needs
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North Asia Thrust 2009

Frost & Sullivan

Tech3tratecsies

MIG CID 27 Executive
Summit

All About
Acceleration—
Executive Briefing

HONG KONG

Best Foreign Telco for Data & Telecom
Service Provider

TOKYO
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Good Moming Sing Tel
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Creating Value & Moving the Brand Ahead

Brand Resonance
ATL & BTL Comms

gustomer Advisory A 0

>
Customer Bonding
Activities

Every Single

Experience
Counts

Digital & :
Direct Marketing Promotions & PR

- Services & Solutions
Seminars




Building Customer Touchpoints

Services & Solufions

Simplifying your IT & Network Seminar

- Metwork
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Brand Finance - SingTel moved up to éth position in 2009

SINGAPORE’S TOP 100 BRANDS

Brand Value Enterprise Value Brand/ Enterprise
R d
s (SGD millian) (56D million) Value Omnd faling
2009 2008 BRAND PARENT COMPANY 2009 2008 2009 2008 2009 2008 2009 2008
1 1! Singapora Airlines A Singapera Airlinas Limited 2001 4832 83 17,330 A28 28% AAA- AAA
2 2 Wilmar * Wilmar International Limited 2,058 2,924 26,166 41,105 8% 7% A A
.| 1,959 2554 21,100 31,148 % B¥ Ad LU
3 2008 Brand 1 2194 10001 22522 12% AA ____ AA.
ir--_ h
| ‘ g 'I 3 1 1
. & 1,106 1351 a5 9832 L6, BG4 29 2% b4 a4+
- 6 9 SingTel
8 960 762 10,481 8,573 9% 9% A+ A
g9 .S - ULBL Bank UNETSE-LINESE BANKINE LOTPOranon Limiieo 821 1470 17,8938 28200 5% 5% A A
n 0 Sembearp Sembreorp Industries Limited 739 1,259 AR3I7 11179 19% 11% LB A
11 7 - APl Neptiing Orient | ines Limited 620 1,613 3104 5,979 0% 7% Ak~ AA-
12 15 L ST Engineering ** Singapore Technologies Engineering Limited 613 782 7673 11,575 8% T Ad- A
13 11 - Great Eastern Great Eastern Holdings Limited 593 979 3866 8425 15% 12% BB A-
14 17 r  Shangri-La Shangri-La Asia Limited 573 700 HB14 14,588 7% 5% Al A
15 19 i F&N (Except Alcohol) * Fraser and Neawve Limited 547 541 8750 9,191 6% 6% AA- A

BRAND FINANCE®

© Brand Finance Singapore 2009
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Thank You
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