




Marketboomer’s Unique Selling Proposition
Centralised Catalogue and Best Buy

Example of a pricing comparison report (Middle East)
produced by Marketboomer for fresh produce

Unique product descriptions
(common to all buyers and
suppliers) managed by
Marketboomer

Best Buy automatically selects the
best priced supplier every time a
purchase is made. This creates a
highly competitive market



Global client base ‘pulling’
Marketboomer to new territories

International foot print / infrastructure

Overview / Key Information

Marketboomer is a proven business with a demonstrable track record,
experienced passionate team, loyal customers and a unique selling

proposition

Trophy client list: >5,000 suppliers

Cloud / SaaS model, 100% owned IP (>AUD$10m invested in development)

Low resistance business model: User license fee plus 2.5% on Best Buy spend, annuity revenue

Mature, smart business & processes



This chart demonstrates the resilience of the Marketboomer business and
consistent growth in purchase orders processed through Marketboomer

(between January 2000 to April 2010)

Marketboomer growth in Purchase Orders
(Jan 2000 – Apr 2010)

Since 2005
Marketboomer has

deployed in 11 new countries
and established 8 new offices/teams

(Ireland, UK, UAE, SA, China, Thailand, Singapore & Philippines)

1st Orders: China

1st Orders: Ireland & UK

1st Orders: Middle East

1st Orders: South East Asia

Launch MB International

Global Financial Crisis

dot com crash



Tipping point – ‘coming of age'



Mergers & acquisitions New verticals

Deeper
vertical
penetration

Hospitality /Food Service Healthcare

Hotels &
Restaurants

Catering

Bars, Pubs

& Clubs

Hospitals

Aged
Care

Other…

New
revenue
streams

New territo
ries

Services  Outsourcing  Factoring

Data 
Business Intelligence 

Advertising

New customers

What’s next – growth path



To achieve our potential we need to invest
and ramp up an already successful and proven business:



What’s next – the opportunity

Estimated 450,000 hotels worldwide
(e.g. 950 Ireland, 13,000 UK, 350 Dubai, 10,000 China, 47,000 US, etc, etc)

millions of restaurants, bars, clubs



What’s next – increasing pace
Marketboomer South East Asia
•Starwood Malaysia – 3 new hotels in KL
•Starwood Thailand - 4 new hotels (2 in Bangkok and 2 in Phuket)
•InterContinental Hotels Thailand – 2 new hotels to be deployed
•InterContinental Hotels Singapore – 1 new hotel

Marketboomer Middle East
•Bin Hendi – 41 restaurants, and
•The Els Golf Club (which is part of the exciting Dubai Sports City project)

Marketboomer Ireland & UK
•Spur Restaurants - 4 restaurants, and
•The Landmark Hotel are rapidly expanding their use of MB

Marketboomer Australia
•2 new hotels in Australia (1 IHG and 1 Mirvac), and
•5 new IHG hotels in New Zealand.

Marketboomer China
•Starwood China - 2 new hotels so far this year (18 Starwood hotels opening in 2010)



Webspy has been sold to > 6,000 customers globally, many
with large corporate PC fleets.

A selection of customers include:

Customers



Webspy – An Overview

Live data from a
WebSpy client:
Note 277 GB of YouTube
downloads in just 1 day.
The Company’s own
website came number 11
on the list….after all the
usual suspects Pandora,
Apple, Facebook etc



• A global leader in reporting solutions for Internet,
email and network usage

• Holds Microsoft Gold Partner and Intel Software
Partner accreditation

• Product complements solutions from
Cisco Ironport, Microsoft, D-Link, Symantec,
Juniper, Trend Micro, Nortel, Sun.

• Offices Australia, UK, USA

• Sales model = resellers, distributors and direct

Webspy – An overview




