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Today’s Presentation 

  

• Recent Milestones 

 

• KNeoWORLD – our product 

 

• All roads lead to mobile Games Based Learning 

 

• Rapidly changing face of games monetization 

 

• KNeoWORLD’s monetisation advantage 

 



Recent Milestones 

• October 2013 KNeoWORLD iTunes App approved for child market after satisfying 

Child Online Privacy Protection Act (COPPA) 

 

• November 2013 KNeoWORLD awarded the prestigious Parent Tested Parent 

Approved Award in US validating the games portal in the child market 

 

• November 2013 $475,000 Convertible loan capital raising completed 

 

• Initial 56 school registrations received under the US Parent Teacher Association 

(PTA) collaborative sales initiative; we look forward to reporting the quarterly 

revenue 

 

• Currently pricing ADR program to enable US investors to participate in Entellect 

and provide greater liquidity 

 

• Yesterday we commenced our first non-deal roadshow in Melbourne to institutional 

and professional investors  



KNeoWORLD – our product 
• KneoWORLD is a publishing house  that sells engaging educational games 

through its epic futuristic KNeoWORLD.com Games Portal  in the exciting 

education by entertainment games sector.* 

  

• Games are licenced from independent developers, subtly infused with 

educational content and sold via micro subscriptions for broader access 

including added services, play levels and activities in KNeoWORLD. 

 

• Player achievement is measured via proprietary educational metrics with 

games efficacy and validation provided by teachers, educators and 

universities. 

 

• Our market is parents of 5-12 year who seek safe and engaging games with 

educational content. Equally important are the children themselves who 

want engaging games and more recently, young adults seeking new and 

interesting games and content 

 *Numerous studies are available that confirm the acceleration of learning by the use of compelling games with 

    educational content played electively as an adjunct to home and school work.   

http://www.kneoworld.com/


Marketing is primarily via US school Parent Teacher Associations as a fund raising 

initiative and direct to online consumers via social media. 
 

KNeoWORLD  has established a sales and marketing initiative with the USA Parent Teacher 

Association (PTA) as a fund raising sales initiative, PTA.KNeoWORLD.com.  

 

This collaboration assists our access to at least 60,000 elementary and middle schools and 

23 million students in our target market. Under the fund raising initiative a 50% royalty is 

paid to the individual school PTA for each subscription taken out by parents.  

 

• US schools heavily reliant on PTA fund raising 
 

• Alternative products now limited due to health and safety and other restrictions. 

 

• Originally market tested in California and Texas and since the approval of our 

iTunes App we are proceeding to roll out to all US states with 56 school 

registrations received and we look forward to reporting the quarterly revenue 

           

KNeoWORLD – our product in the USA 

file:///C:/Users/James/AppData/Roaming/Microsoft/Word/pta.kneoworld.com


KNeoWORLD – our product  worldwide 

 

• KNeoWORLD is being marketed initially in the US however there is no 

restriction to other regional access and substantial traffic is already being 

received from China, South America and Europe 

 

•  A parallel strategy will focus on countries with large populations in the 

suitable demographic and therefore compelling revenue potential. These 

countries will include South America, Europe and certain regions in 

Asia.  Entellect has established tactical partners for all these jurisdictions.  

 

• Our Apps are now available globally  

 

 

 

 



KNeoWORLD – our product worldwide 



KNeoWORLD – our product worldwide 



KNeoWORLD has developed its mobile strategy with iTunes and Android Apps to meet the 

mobile market drivers explained below: 

All Roads Lead to Mobile – global GBL 



All Roads Lead to Mobile - US GBL 



Rapidly changing games monetization 

• For many a great problem, for KNeoWORLD a great opportunity 

 

• Past revenue models for children and adults alike have principally been free to play 
then monetized with: 

• Pop-up advertising, breach of privacy and abuse personal data 

• In App purchases with added contextual links to increase spending 

 

• Abuse has been rife: 

 

 

 

 

 

 

 

 

 

  



Rapidly changing games monetization 
Free to play but with a gambling 

algorithm more addictive than 

Shopping?  

Women Spend Over $600,000 

Per Day On Candy Crush 

The abuse has been rife: 



Rapidly changing games monetization 

The Apps world is changing very quickly:  

This was an Australian App provider and as with the  US Child 

Online Privacy Protection Act (COPPA), regulatory 

enforcement is now borderless.  



KNeoWORLD’s monetisation advantage 

• COPPA has restricted the content, external promotional links, use of personal data 

and any identifying data of children under 13 years 

 

• Offices of Fair Trading in many jurisdictions are applying heavy penalties for 

misleading advertising and conduct 

 

• iTunes’ new curated store for children is not only applying the strictest application of 

COPPA  but also stringent parent gates (approval) and bans on; in App purchases, 

pop-up advertising and external links 

 

• Effectively the 2 most common forms to monetize children’s games are being 

shut down 

 

• In this rapidly changing environment KNeoWORLD's Apps are fully compliant 

and our parent approved simple subscription model provides us with a great 

opportunity to quickly deploy in a product vacuum and become a market 

leader 

http://www.kneoworld.com/
http://www.kneoworld.com/
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