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• Revenue $12.07m 

• Gross retail revenue $18 million approx. 

• EBITDA profit $1.39m 

• Net Profit after tax $0.08m 

• Invested $1.1m into development 
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Jun-07 Jun-08 Jun-09 Jun-10

Carrier
Revenue

4.85 6.00 6.40 5.70

MBA Net
Revenue

9.70 12.00 13.30 12.10

MBA Sales Revenue 

Due to increased regulation  the company took a cautionary approach to marketing 

expenditure, decreasing spend by 29%.  This contributed to a 9.1% revenue decline 
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EBITDA -0.245 1.163 1.44 1.39
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MER (Mobile Entertainment Retail) 

Direct to consumer interactive 

entertainment and content sales, 

marketing and distribution. 

Mobile Embrace 

Business to Business interactive 

product, services & technology 

provision. 

 

RingRing Studios 

Mobile content production and  

global inbound and outbound 

licensing and distribution.             

100+ countries, 600+ channels. 

D2C Production B2B 

Gross sales revenue >$18m 





 Assets, Brands & Catalogues 

• > 1M mobile assets 

• 30+ internet & mobile websites 

• 30+ brands 

• Mass market & niche entertainment products 

Customer Acquisition Channels 

• Web  

 1.8M visits (Oct, 10) 

 150M page impressions (Oct, 10) 

 Extensive global affiliate network 

• TV, Print, Radio  

  

 

 

http://www.getupgo.com/


 

 
 

• Specialist horse racing notification services  

 for racing via mobile  

• Crowd-sourced tipping service 

 (107% return since launch) 

 

 
 

• Online free & paid tournament play  

 within a social gaming environment 

• Granted sports betting licence 

  (Oct 1) 

• Live betting has not yet launched  

 





* AdMob May 2010 Mobile Metrics Report 

Hundreds of thousands of customers are already shopping with us on their mobile 

phones and market data is telling us that this will soon be millions – Dave 

Hughes, Director of M&S 



 
Search monetization on handsets will become equivalent to PCs and then 

eventually exceed it - Google CEO Eric Schmidt 
   



* AdMob May 2010 Mobile Metrics Report 

 

Up to 30% of visitors to your website are NOW on a mobile phone  

– do they have a good experience? 

 



 

• Mobile web is exploding 

• Device capabilities drive usage 

• Many businesses want an app 

• Every business knows they need to be in mobile,   

but many feel mobile is complicated and too hard 

 

 

 
 

How do businesses engage ALL their audience  

and not just a few? 
 



 

• No.1 Deloitte Technology Fast 50 (Oct 10)  

• No.1 fastest growing privately owned technology company -

The Sunday Times Microsoft TechTrack 100 (Sept 08) 

•  No.1 Mobile Marketer (08, 09 &10 – New Media Age) 

• Top 10 trailblazers in Tech Media Invest (09) 

• „Fastest Growing Digital Media Company‟ - MM Awards (08)  

• Growth in turnover - £250k in “05” to £68m in “09” 

• 165+ employees - London & Cape Town 

 

 

 

 







• Mobile internet publishing platform  

• Design, build and manage on the fly 

• Renders to over 8,000 handsets offering the 

  best possible customer experience 

App Studio 

• Efficient and easy to use for non-technical   

  designers as well as developers 

• Allows app builds for iPhone,  & soon 

Android & Blackberry all from one interface 

Mobile Web 



 

 

 

A powerful web based 

application offering mobile 

messaging solutions 
 

 

• Broadcast SMS and MMS  

• Mobile marketing campaigns 

• Opinion polls & quizzes  

• Voucher redemption and loyalty 

 

 

 

FMCG 

MEDIA RETAIL 

B2B 



4th Screen 

Exploiting mobile as a mainstream media 

 

 



 
 

i-Slide Format example – Click to view video 
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Global Licensing & Distribution Network  

• 100+ countries, through 600+ channels 

•  All time downloads exceed 860,000 

 

Mobile Content Production 

• Video, games and applications 

• Graphics, animation and audio 

• Mobilising 3rd party digital assets 

 

Servicing Multiple Platforms & App Stores 

• Java ME, iPhone, Windows Mobile, Android, Blackberry 

• iTunes, Nokia‟s Ovi store and Android market place 



Afghanistan 

Anguilla 

Antigua 

Argentina 

Australia 

Austria  

Bahrain 

Bangladesh 

Barbados 

Belarus 

Belgium 

Venin 

Bolivia 

Bosnia 

Brazil 

Bulgaria 

Caicos 

Islands 

Cambodia 

Canada 

Cayman 

Islands 

Chile 

China 

Colombia 

Costa Rica 

Croatia  

Cyprus 

Czech 

Republic 

Denmark 

Dominica 

Ecuador 

El Salvador 

Estonia 

Finland 

France 

Germany 

Granada 

Greece 

Guatemala 

Honduras 

Hong Kong 

Hungary 

India 

Indonesia 

Ireland 

Israel 

Italy 

Jamaica 

Jordan 

Kazakhstan 

Kuwait 

Latvia 

Lithuania 

Luxemburg 

Macau 

Macedonia 

Malaysia 

Malta 

Mexico 

Moldova 

Monetenegr

o 

Montserrat 

Nepal 

Netherlands 

New 

Zealand 

Nicaragua 

Norway 

Oman 

Pakistan 

Panama 

Paraguay 

Peru 

Philippines 

Poland 

Portugal 

Puerto Rico 

Romania 

Russia 

Serbia  

Singapore 

Slovakia 

Slovenia 

South Africa 

South Korea 

Spain 

Sri Lanka 

St Kitts and 

Nevis 

St Lucia 

St Vicente 

Turks  

Sweden  

Switzerland 

Taiwan 

Tanzania 

Thailand 

Turkey 

UAE 

UK 

Uruguay 

USA 

Venezuela 

Vietnam 



Drew Kelton Appointed Non-executive Director (June 2010) 
 

 

 

  

•8 years as MD of Telstra International 

where he was responsible for driving 

business growth in offshore operations & 

establishing a multi-national customer 

division to oversee Telstra‟s biggest global 

customers  
 

• Drew grew Telstra‟s International business 

from $72 million revenue to $500 million 

revenue, & $50 million EBITDA 
 

• Drew has 30 years experience in 

telecommunications & IT solutions 

 

 

• President Enterprise Services at Bharti Airtel - India‟s largest mobile phone operator & one of the 

worlds biggest telecommunications companies 



Chris Thorpe – CEO - 15 years experience founding and managing some of 

Australia‟s largest Premium Rate businesses, consistently innovating at the leading 

edge of technology whilst leveraging an extensive local and International network. 

 

Neil Wiles – MD - 2008 ADMA Mobile Marketer of the year, listed by B&T Digital as 

one of the 40 Biggest Players of Australia's Digital Age. He sits on the Mobile Premium 

Services Industry review committee and is one of four members that constituted the 

MPS working group responsible for the development of the Mobile Premium Services 

Code. 

 

Allan Robertson – COO - 15 years at Australia's leading telecommunications 

companies Optus (12yrs) and Telstra (3yrs). Involved in bringing to market Australia‟s 

most successful and first true MVNO, Virgin Mobile. He also developed the commercial 

and technical infrastructure that underpinned the launch of Optus' mobile content portal, 

Optus Zoo.  

 

 



Alan Robertson – Marketing Manager - experienced Marketing Executive with over 

21 years experience in the entertainment sector. Whilst working for the Warner Music 

Group holding the position of Marketing Director, Alan spent three years working within 

the SE Asian region. 

Michael Ungerboeck – VP (MER domestic & International) - 10 years in mobile 

marketing, 5 years in international operations and has worked with over 40 carriers 

across 15 countries.  His previous role was COO of MobileMessenger.  

 

Bridget Devlin – Product Development Manger – Developing new and enhancing 

existing products/services. Bridget draws a wealth of experience from 15+ years in 

telecommunications in UK and Australia, recently moving to us from Virgin Mobile. 

 

Peter Birch -  MD (4th-Screen Australia) - 15 years working for ITV in the UK as Head 

of Interactive. Launched ITV‟s cross platform interactive TV and enhanced TV services. 

Last 4 years in Australia spent at MCN heading integration for mobile & online into the 

broadcast sales teams and Head of Digital at Network Ten. 



  

 

• Continual focus on customer value proposition 

• Focus on offshore territories 

• Identifying opportunities in emerging markets 

• Niche market targeting 

• Further establish TopBetta‟s market presence 

 

 

• Capitalise on our leading technology platforms  

 delivering complete end-to-end mobile solutions  

• Secure broadcasters, carriers, and publishers 

• Leveraging technology to build relationships 

• 4th Screen well placed for market growth 

 

 

• Expand global distribution network 

• Accelerate product development pipeline 

• Roll out mobile entertainment products through distribution network  

 

 

•  Fully diversify earnings across  business units & territories 

 

 

 

MobileActive Group  

RingRing Studios 

Mobile Embrace 

Mobile Entertainment Retail 


