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Corporate StructureCorporate Structure

Marbletrend Group Limited 
(MBD)
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Australian OperationsAustralian Operations



Key ClientsKey Clients



ProductsProducts



Company PerformanceCompany Performance

Shares quoted on ASXShares quoted on ASX 60,063,298 60,063,298 

Share price as @ 16/11/10Share price as @ 16/11/10 8.2 cents8.2 cents

Market Capitalisation Market Capitalisation $4,925,190$4,925,190

MBD Share Price - Past 2 years
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Gross Revenue GrowthGross Revenue Growth

Marbletrend Pty Ltd
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Consolidated EBITDA* GrowthConsolidated EBITDA* Growth

Consolidated EBITDA* growth
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CashflowsCashflows and Dividendand Dividend

1.49(6.60)1.72Basic EPS (cents per share), based on 
weighted average number of shares

0.431.26nilDividends Paid/ Declared ($ million)

1.301.51(0.71)Operating Cashflows ($ million)

FY2010FY2009FY2008

0.5 cents per shareJanuary 2010

0.5 cents per shareOctober 2010

0.5 cents per shareJanuary 2009

0.5 cents per shareJuly 2008

Dividend payments in the last 2 years:



�� Group revenue (before rebates) of Group revenue (before rebates) of $40.5 Million$40.5 Million –– up 0.7% on up 0.7% on 
pcppcp

�� EBITDA of EBITDA of $2.7 Million$2.7 Million –– up 70.5% on up 70.5% on pcppcp
�� Net Profit After Tax of Net Profit After Tax of $1.2 Million, $1.2 Million, up fromup from Net Loss After Tax Net Loss After Tax 
of $3.9 Million of $3.9 Million pcppcp

�� Gearing at Gearing at 52.2%52.2% and interest cover ofand interest cover of 9.3 times9.3 times
�� Gearing ratio (net debt/ EBITDA) of Gearing ratio (net debt/ EBITDA) of 2.96 times2.96 times, down from 5.2 , down from 5.2 
times times pcppcp

�� Positive operating cash flow of Positive operating cash flow of $1.3 Million$1.3 Million
�� Basic EPS of Basic EPS of 1.49 cents1.49 cents, , --6.6 cents 6.6 cents pcppcp
�� 0.5 cent Interim0.5 cent Interim dividend and dividend and 0.5 cent Final dividend0.5 cent Final dividend
(incorporating Special Dividend) paid FY10(incorporating Special Dividend) paid FY10

FY10 Financial HighlightsFY10 Financial Highlights



FY10 Operational HighlightsFY10 Operational Highlights
�� Strong relationships with key customers including Strong relationships with key customers including BunningsBunnings, , 
TradelinkTradelink, Reece, Plumbing Plus, , Reece, Plumbing Plus, PlumbtecPlumbtec, , HardingsHardings and and 
MitreMitre 1010

�� Continued expansion of safety and training standards Continued expansion of safety and training standards 
delivering to industry practicedelivering to industry practice

�� Completion of 3 year strategic plan incorporating Completion of 3 year strategic plan incorporating 
establishment of distribution centre in Chinaestablishment of distribution centre in China

�� RationalisationRationalisation of property assets incorporating reof property assets incorporating re--racking of racking of 
warehouses, Perth relocation and detailed 3 year property warehouses, Perth relocation and detailed 3 year property 
requirement reviewrequirement review

�� Management of the volatility of the AUDManagement of the volatility of the AUD

�� Management of supply issues in respect to toilets and Management of supply issues in respect to toilets and 
commissioning of new manufacturing plants in Chinacommissioning of new manufacturing plants in China



�� Continue product innovation strategy to provide Continue product innovation strategy to provide 
business stabilitybusiness stability

�� Continue restructure program to ensure client and Continue restructure program to ensure client and 
market focusmarket focus

�� Investment in development of detailed marketing plan Investment in development of detailed marketing plan 
and initiativesand initiatives

�� Deliver operational savings (circa $500k p.a.)Deliver operational savings (circa $500k p.a.)
�� Manage resources to respond to expected growth Manage resources to respond to expected growth 
�� Consolidate and grow presence in New South WalesConsolidate and grow presence in New South Wales
�� Continue to target strategic acquisitionsContinue to target strategic acquisitions
�� Maintain focus on safety, quality and sustainabilityMaintain focus on safety, quality and sustainability

Strategy Strategy –– Managing for GrowthManaging for Growth



Strategy Strategy –– OpportunitiesOpportunities

�� Further product innovation and research and development Further product innovation and research and development 
in respect to our core product linesin respect to our core product lines

�� Vertical integration of complementary products Vertical integration of complementary products 

�� Strategic acquisitionsStrategic acquisitions

�� Diversification of manufacturing capacity within China Diversification of manufacturing capacity within China 

�� Enhanced supply chain management Enhanced supply chain management 

�� Further expansion of the distribution centre in ChinaFurther expansion of the distribution centre in China

�� Appointment of key account managers including Appointment of key account managers including 
appointment of specialized support to manage growth in appointment of specialized support to manage growth in 
BunningsBunnings accountaccount



�� Mining services continues to struggle particularly in Mining services continues to struggle particularly in 
Western AustraliaWestern Australia

�� Shower screen sales continue to be strong with wide Shower screen sales continue to be strong with wide 
range support across a broad customer baserange support across a broad customer base

�� Toilet supply issues now resolved Toilet supply issues now resolved 

�� Shower base  and Vanity sales continue ahead of Shower base  and Vanity sales continue ahead of 
budgetbudget

�� All categories trading wellAll categories trading well

FY10 Subsequent EventsFY10 Subsequent Events



�� FY11 outlook remains subject to the pace of macro economic FY11 outlook remains subject to the pace of macro economic 
recovery and sustainability of consumer sentimentrecovery and sustainability of consumer sentiment

�� Robust sales activity including product innovation and supply Robust sales activity including product innovation and supply 
chain efficiencies underpins confidence in FY11 resultschain efficiencies underpins confidence in FY11 results

�� Key Performance Indicators for operating businessKey Performance Indicators for operating business

Financial OutlookFinancial Outlook

KPI KPI Benchmark 30-Jun-10 31-Oct-10

Gross Revenue Growth 10.0% 0.3% 11.3% *

Gross Margin 42.0% 41.3% 42.7%

EBIT Margin 10.0% 3.0% 6.5%

Inventory as a % of Gross Revenue 17.0% 19.4% 16.4% *

Return on Investment 25.0% 9.8% 18.1% *

* Annualised



�� Robust sales growth and is being achieved Robust sales growth and is being achieved 
notwithstanding uncertain economic and business notwithstanding uncertain economic and business 
environmentenvironment

�� New Products performing strongly with additional New Products performing strongly with additional 
product releases due in H2 FY2011product releases due in H2 FY2011

�� Continued focus on safety, quality and commitment Continued focus on safety, quality and commitment 
to core valuesto core values

�� Well positioned for growth in strategic market Well positioned for growth in strategic market 
segments  segments  

Summary Summary 



Disclaimer Disclaimer 

The material in this presentation comprises general The material in this presentation comprises general 
background information about the Companybackground information about the Company’’s s 

activities current at the date of the presentations, activities current at the date of the presentations, 
as at 17 November 2010.  It is information given in as at 17 November 2010.  It is information given in 
summary form and does not purport to be complete.  summary form and does not purport to be complete.  
It is not intended to be relied upon as advice to It is not intended to be relied upon as advice to 
investors or potential investors and does not take investors or potential investors and does not take 
into account the investment objectives, financial into account the investment objectives, financial 
situation or needs of any particular investor.  These situation or needs of any particular investor.  These 
should be considered, with or without professional should be considered, with or without professional 

advice, when deciding if an investment is advice, when deciding if an investment is 
appropriate. appropriate. 


