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2  GO, YOU GOOD THING 

When we launched Steinlager Pure in 
New Zealand in May 2007, we couldn’t 
have imagined how successful the 
brand would be. In just its first six 
months, Steinlager Pure exceeded 
its sales targets for two whole 
years, becoming, along the way, the 
country’s most premium beer offering. 

But it didn’t end there. The 
drink’s extraordinary growth has 
rocketed the Steinlager trademark 
to the top of the premium beer 
category, allowing it to maintain 
a clear price premium in the face 
of deep-cut competitive pricing which 
has dominated the rest of the 
New Zealand market in recent times.

1  YOUNG BUT VINTAGE

Further proof that Lion Nathan has 
great people: they continue to shine. 
Mitchelton winemaker Ben Haines 
was recently named the Wine 
Society’s Young Winemaker of 
the Year ahead of ten other young 
winemakers from Australia and 
New Zealand. 

Established in 2001, this 
prestigious accolade celebrates 
today’s best wines and winemakers. 
The wine which clinched the award 
for Ben was the 2006 Mitchelton Print 
Shiraz, now the winery’s benchmark 
wine and the foundation of its Shiraz 
range. Congratulations Ben!

Quick catch up …
 Steinlager Pure will make its 
debut in Australia this Summer. 
We have every confidence that 
Australians will enjoy New Zealand’s 
finest brew as much as their trans-
Tasman neighbours.

3 TOOHEYS LOOMS LARGE

The Tooheys trademark has had a 
huge year, with continued market 
success, major campaigns for 
Tooheys Extra Dry and Tooheys NEW, 
and a brand new addition to the fold.

This year Tooheys NEW built on 
its ‘For the Love of Beer’ strategy, 
which celebrates the brew’s original 
and most faithful drinkers. ‘The Beer 
of Great Ideas’ campaign captured 
the pioneering nature of the Tooheys P
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Tax changes introduced in 
Australia in July have created an 
uncertain environment around RTDs, 
and led to a decline in the category. 
Our response? Combine our dark 
spirit portfolio with Bacardi-Lion’s 
strong presence in the full strength 
spirits and RTD segments to create a 
complete and powerful portfolio that 
will help mitigate this risk, and allow 
Lion Nathan to leverage the larger 
Bacardi-Lion platform as an effective 
route to market. 

The integration is now complete 
and Bacardi-Lion has enhanced its 
sales team with the addition of great 
people from our dedicated spirit and 
RTD sales force. We retain ownership 
of the trademarks and will continue to 
build the brands through innovation 
and marketing.

4  HITTING THE SUMMIT 

Urban NZ consumers have long 
sought brands that reflect their active 
lifestyles. So this year, we launched 
Summit Lager, the first naturally 
brewed product under the Speight’s 
trademark. The step-up brand has 
seen excellent growth in its early 
stages and we’re expecting it to be a 
major contributor to profit targets for 
2009 and beyond. 

5  THAT’S THE SPIRIT 

Lion Nathan Australia’s spirit and 
ready-to-drink (RTD) brands 
McKenna Bourbon and Inner Circle 
Rum are now being sold exclusively 
through Bacardi-Lion, the joint 
venture between Lion Nathan and 
Bacardi Martini. 

brothers and culminated in a global 
beer relay, supported by high impact 
TV, print, radio, online and outdoor. 

Meanwhile, Tooheys Extra Dry 
(TED), now the fifth biggest beer 
in Australia, enjoyed 27% volume 
growth (AC Nielsen: Sep 07-Sep08 
MAT basis). TED’s ongoing success 
can largely be attributed to its highly 
targeted marketing strategy, which 
includes key sponsorship properties 
such as the Big Day Out and 
Splendour in the Grass festivals, as 
well as the uncharTED breaking bands 
competition. The brand’s innovative 
approach also saw TED partner the 
international design community to 
create personalised packaging for the 
new 696mL longneck. 

New to the Tooheys stable this 
year is the first mainstream low-carb 
offering in the Australian market, 
Tooheys NEW White Stag. So far, 
things are tracking along nicely for 
the new offering. 
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