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CLIENT 

MARKETING 

OBJECTIVES 

How do I identify 

people who are 

likely to buy my 

products? 

How do I get my 

customers to spend 

more money? 

How do I create 

brand advocates? 

How do I get people 

to buy my products? 

How do I keep my 

customers happy 

(and keep them as 

customers)? 
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