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AUSTRALIA

67% of revenues
~90 FTEs

NEW ZEALAND

7% of revenues
~15 FTEs

SINGAPORE

9% of revenues
~20 FTEs

MALAYSIA

16% of revenues
~115 FTEs

PHILIPPINES

1% of revenues
~65 FTEs
Delivery Hub

REGIONAL
FTEs
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AU
67%

NZ
7%

SG
9%

MY
16%

PH
1%

Strategy & 
Tech
41%

Performance
49%

CRM
10%

Recurring
64%

Project / 
Campaign

36%



Scott Player
CEO Australia

Simone Iles
CEO New Zealand

20+ years of senior marketing 
roles in retail, telco, financial 

services and Government, has 
led several digital 
transformations. 

Tobias Wilson
CEO Singapore

Chee Hung Goon
CEO Malaysia

15+ years in 
advertising and digital 
marketing in Malaysia 

and Vietnam. 

10+ years of 
experience building 
and running digital 
businesses in Asia.

30+ years of corporate 
leadership with 16 in 

Philippines BPO.  

David Caldwell
CEO Philippines

18+ years’ experience 
spanning technology, 

marketing, media, 
creative, digital and 

start-ups. 

Andrew Burgess
Head of Technology

20+ years’ experience in 
Finance, Telecoms, 

Automotive and 
Professional Services, 
leading large teams 

designing, delivering and 
operating global digital 

platforms.

John Matthews
Head of Performance

15+ years’ experience 
across all areas of 

Performance 
Marketing in the UK, 

Australia and 
Southeast Asia.

Ines Almeida
Chief Transformation Officer

20+ years of experience in 
technology, business 

strategy, innovation and 
change, having worked for 
companies such as KPMG, 

Thoughtworks and 
SapientNitro. 
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MALAYSIA
% of Revenues 16%

Contribution Long term profitable, high margin

Commentary • Built from five to 114 FTEs over five 
years. 

• Delivered consistently strong profit 
margins in recent years

SINGAPORE
% of Revenues 9%

Contribution Recently moved to profit

Commentary • Acquired in 2015, capabilities 
expanded, revenues grown threefold, 
moved into profit in Q2 FY17

• Outlook for continued growth

AUSTRALIA
% of Revenues 67%

Contribution Loss-making

Commentary • Australia most significantly impacted by loss of Ford

• Retained highly experienced personnel to deliver H2 
pipeline opportunities

• Short-term drag on bottom line

• Delivering key transformation & e-commerce 

projects that are currently in the pipeline will drive 

Australia into profit 

NEW ZEALAND
% of Revenues 7%

Contribution Recently moved to profit

Commentary • Invested in building team & expanding 
capabilities. 

• Now seeing outcomes with strong revenue 
growth / profit in recent months from 
transformation projects

PHILIPPINES
% of Revenues 1%

Contribution Delivery hub – cost centre

Commentary • Delivery hub operating well to support group

• Underutilised at current revenue levels

• Higher utilisation will unlock attractive 
economics

REGIONAL
Staffing 10 staff

Contribution Costs fully allocated to countries

Commentary • CEO, CFO, HR, legal, finance
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