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Disclaimer

IMPORTANT NOTICE

The information contained in this presentation is current as at 31 May 2017 and is provided by Vmoto Limited (ABN 36 098 455
460) (“Vmoto”) as a summary document for information purposes only and may contain certain unaudited financial information
in relation to Vmoto.

This presentation may contain certain forward looking statements which may involve subjective judgment and analysis and are
subject to uncertainties risks and contingencies, many of which are outside the control of and may be unknown to Vmoto at the
time of preparing this presentation.

Actual future events may vary materially from the forward looking statements and the assumptions on which these statements
are based. Recipients of this information are cautioned not to place undue reliance on such forward looking statements.

The information contained in this presentation is provided in good faith, however, Vmoto makes no representation or warranty as
to the accuracy, reliability or completeness of the information. To the extent permitted by law, Vmoto and its officers, employees,
related bodies corporate and agents, disclaim all liability, whether direct, indirect or consequential, and whether or not arising
out of the negligence, default or lack of care of Vmoto and/or any of its agents, for any loss or damage suffered by a recipient or
any other persons, arising out of or in connection with any use or reliance on this presentation or information.
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Vmoto - Established Foundation for 
Growth
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Vmoto Evolution

2011
Vmoto

completes 
Stage 2 of its 

manufacturing 
facility 

2012 – 2014 
Vmoto launches 
its own electric 

two-wheel 
vehicles in China

2017 onwards  
Vmoto to focus 

on delivery 
sector, renting, 

sharing and 
international B2B 

markets2008 
Vmoto

completes 
Stage 1 of its 

Nanjing 
manufacturing 

facility and 
commences 

production of 
petrol scooter 

begins 

2006 – 2007 
Vmoto 

backdoor listed 
on ASX through 

Optima, and 
acquired 

Freedomotor to 
expand global 
petrol scooter 

operation

2009 
Vmoto

acquires           
E-Max, a 
German 

electric scooter 
company to 

enter growing 
electric vehicle 

(EV) market

2010 
Vmoto

secures a 
number of 
OEM and 

supply 
agreements 
for electric 
two-wheel 

vehicles, and 
debt facilities 

2012-2017:  Vmoto develops 
comprehensive supply chain network 

to produce high quality 
electric two-wheel vehicles 

2006-2011: Vmoto builds
China manufacturing foundation

2017

2015 - 2016
Vmoto extends 

brand reach 
internationally
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Vmoto Position, Foundation & Supply Chain

• Vmoto has strong brand positioning and its products are highly recognised in international markets,
especially European

• The Company has built a sophisticated manufacturing foundation
- Wholly owned 30,000sqm manufacturing facility in Nanjing, China, independently valued at

$11.8 million with estimated production capacity of 300,000 electric two wheel vehicles p.a.
(depending on model)

- Leased facilities in Shanghai (Shanghai Jiye operation - Vmoto 51%, PowerEagle 49%) with
estimated production capacity of 150,000 electric two wheel vehicles p.a. (depending on
model)

• The Company has built up a stable and comprehensive supply chain network in the world’s electric
vehicle manufacturing centre in China

• With over 100 suppliers supplying high quality and low cost parts, Vmoto is able to produce very
competitive, high performance and high quality international electric two-wheel vehicle products
for the international markets
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Looking Forward 
Strategy for 2017-2021
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Vmoto Strategy Highlights

Become a worldwide leading electric vehicle 
manufacturer and provider to B2B delivery, fleet, 

renting and sharing markets internationally

Develop and secure business from                                
delivery and fleet companies

Develop and secure business from post offices 

Focus on higher margin and higher value international 
markets 

Develop and appoint more international distributors 
worldwide
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Vmoto B2B Strategy – Target Customers

• Fleet companies:
- Fleet companies such as post offices that are 

currently using petrol scooters as their main 
delivery fleet and are under government pressure 
to convert from petrol to electric fleets (two-wheel 
or three-wheel).

• Delivery companies:
- Food delivery companies, such as Domino’s, Pizza

Hut, KFC, McDonalds.
- Courier companies, such as DHL, TNT and Fedex.

• Hi-tech rental, sharing and delivery companies:
- Companies that provide hi-tech app and solutions 

to consumers and users, such as electric two-wheel 
vehicle sharing company Loop, and food delivery 
companies such as Melbourne Takeaways, 
Deliveroo, Foodora
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Vmoto Strategy – Product Line

Suitable for fleet, renting , 
delivery and sharing 

companies

Suitable for delivery companies, 
eg post offices

Potential electric three-wheel vehicles for B2B markets 

Electric two- wheel vehicles for B2B markets
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Vmoto Strategy – B2B Customer Acquisition

Fleet companies Delivery companies Rental/sharing 
companies

Target 
Customers

Processes
Free samples for 

testing 6-12 months
10-35 units trial for 
6-12 month period

Initial and 
ongoing orders

Support/ 
Approaches

JV in Europe Leasing/Financing Options

• Potential establishment of JV with an established partner in Europe to support B2B and B2C marketing,
sales and distribution into European markets

• Potential leasing and financing arrangements with international B2B customers to facilitate large scale
orders
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Vmoto Strategy – Future Vmoto China 
Operations

Shanghai Jiye 

Vmoto Wuxi

Vmoto Nanjing To focus on production and distribution of premium electric two-
wheel vehicles for international markets

Product development hub to focus on cost effective product design
and development for B2C markets

To focus on production and distribution of low cost, low specification  
of electric two wheel vehicles for Chinese  domestic market  
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Vmoto Strategy – Product Line

Premium products produced 
by Vmoto for B2C markets

Electric two-wheel vehicles for B2C markets (OEM)

Electric two-wheel vehicles for B2C markets (Vmoto made)
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